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On our just-completed yearly visits, we brought gifts—and we asked you for something in 
return. We wanted feedback, and answers to questions that can help us provide more value to 
you. We have reviewed the results and are working on putting some of your ideas into action! 

ISSUES OF MOST CONCERN 
Regulations and policy was the top concern for 27% of members surveyed. Labor/immigration 
and milk price followed at 23% and 22%, respectively. Other challenges facing members include 
cow health, feed, weather, attacks from outside interest groups, as well as succession planning. 
See the legislative section of the newsletter to read about what our policy team is working on 
to address these concerns. 
 
ADDED VALUE OF DBMMC 
Information, including newsletters and meetings, topped the list at 32%. Twenty three percent 
of members surveyed are unsure of how DBMMC has added value. With so many answering 
“unsure” we are going to work harder to keep you informed about what we are doing on your 
behalf. We are also planning several meetings around our membership area to bring 
information to you with industry partners that will help your business. Stay tuned. 
Lobbying/representation was at 18% and accurate testing was at 17%. Other responses 
included cost/savings and getting gifts like jackets and tape measures. 
 
WHERE YOU WANT YOUR MONEY TO GO 
Forty percent of members prefer “extra” funds be directed towards promotion of dairy 
products, as well as education of the public about modern dairy farming. Policy was a close 
second at 38%. Six percent would prefer the money be directed towards promotion, policy and 
innovation, and another six would like to see a dividend check. DBMMC is now a member of 
U.S. Farmers and Ranchers Alliance which will provide us with resources to promote the 
industry and our products. We have also joined the social media world to help promote milk 
and dairy farmers. 
 
HOW YOU WANT TO HEAR FROM US 
For delivery of information, 52% of members surveyed prefer e-mail for communication. Paper 
newsletters are still popular at 39%, and 7% like both paper and email communication, while 
3% prefer face to face contact. We are continually working to bring you relevant information 
through a variety of channels. Joining Facebook and Twitter gives us another way to 
communicate with you! 
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THE FUTURE AND YOUR FARM 
Forty-nine percent of members plan to maintain their current operation size, while 39% are 
planning to grow in cows, land, or both. Four percent are working on a transition plan and four 
percent are unsure. Three percent of members plan to be retired, and one percent plan to 
diversify in some capacity. 
 
Thank you to everyone who took time to answer our questions and give us feedback. As always, 
we welcome your questions, comments, and concerns. Give us a call, send us an email, or even 
tweet at us!  DBMMC…Working for You.  
 
 
 
 
Figure 1. Issues of Most Concern to DBMMC Members (2014 member survey) 
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